



B.B.A. DEGREE EXAMINATION – JUNE 2008.

Second Year

MARKETING MANAGEMENT

Time : 3 hours
Maximum  marks : 75

Answer for 5 marks question should not 
exceed 2 pages.

Answer for 15 marks questions should not 
exceed 5 pages.

PART A — (3 ( 5 = 15 marks)

Answer any THREE questions.

All questions carry equal marks.

1. Explain the product diversification.

ö£õ¸ÒPÎß Â›ÁõUP® £ØÔ _¸UP©õP ÂÁ›.

2. What is marketing mix? Explain its components.

\¢øu°ku¼ß P»¨¦ Gß£x GßÚ? Auß Em£õP[PøÍ ÂÍUSP.

3. Explain the need for marketing information system.

\¢øu°køPa ö\´v •øÓ°ß ÷uøÁ £ØÔ ÂÁ›.

4. What are objectives of pricing?

Âø»°ku¼ß ÷|õUP[PÒ ¯õøÁ?

5. Explain  the nature and scope of marketing.

\¢øu°køP°ß ußø© ©ØÖ® £µ¨ø£ ÂÁ›.

PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

All questions carry equal marks.

6. What are the factors influencing buyer behaviour?

Áõ[S£Á›ß |hzøu°À ©õÖuÀ HØ£kzx® PõµoPÒ ¯õøÁ?

7. Explain the different stages of product life cycle.

J¸ ö£õ¸Îß B²Ò _ÇØ]°¾ÒÍ £À÷ÁÖ {ø»PøÍ ÂÍUSP.

8. Explain the various functions of marketing.

\¢øu°køP°ß £À÷ÁÖ £oPøÍ ÂÍUSP.

9. What is advertising? Explain the media of advertising.

ÂÍ®£µ® GßÓõÀ GßÚ? ÂÍ®£µ \õuÚ[PÒ £ØÔ ÂÍUSP.

10. Explain sales promotion in detail and its advantages and disadvantages.

ÂØ£øÚ ö£¸UP |hÁiUøP Â›ÁõP ÂÍUSP. ÷©¾® Auß |ßø©, wø©PøÍ ÂÁ›.

11. Explain the qualities of a salesman.

ÂØ£øÚ £o¯õÍ›ß Sn|»ßPøÍ ÂÍUSP.

12. Explain the functions of wholesaler, retailer and middlemen in marketing.

\¢øu°¯¼À ö©õzu Â¯õ£õ›, ]À»øÓ Â¯õ£õ› ©ØÖ® CøhzuµPºPÎß £oPøÍ ÂÁ›.
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