


         

B.Com. DEGREE EXAMINATION – 
JANUARY 2009.

Third Year
(AY 2003–04 and CY 2004 batches only)
Commerce
MARKETING

Time : 3 hours
Maximum marks : 75

Answer for 5 marks questions should not exceed 
2 pages.

Answer for 15 marks questions should not exceed
 5 pages.

SECTION A — (3 ( 5 = 15 marks)

Answer any THREE questions.

1. Distinguish between Grading and Standardisation.

ÁøP¨£kzuø»²®, uµ¨£kzuø»²® ÷ÁÖ£kzxP.
2. What is Test Marketing?

A[Põiø¯ ÷\õvzuÀ GßÓõÀ GßÚ?
3. State the objectives of Market segmentation.

\¢øu¨£S¨¤ß ÷|õUP[PÒ ¯õøÁ?
4. Give a classification of Wholesalers.

ö©õzu ÁºzuPºPøÍ ÁøP¨£kzxP.
5. What are the consumer based sales promotion methods?

~Pº÷Áõº Ai¨£øh°»õÚ ÂØ£øÚ ÷©®£õmk •øÓPÒ ¯õøÁ?
SECTION B — (4 × 15 = 60 marks)

Answer any FOUR questions.

6. What are the functions of Marketing?

\¢øu°køP°ß £oPÒ ¯õøÁ?
7. Discuss the importance of Branding and packaging in marketing of consumer goods.

~PºÄ¨ ö£õ¸Ò \¢øu°køP°À ÁoPU SÔ°hÀ ©ØÖ® Pmk©® ö\´u¼ß •UQ¯zxÁ® ¯õx?
8. Why do people buy goods? What factors influence their buying behaviour?

©UPÒ Hß ö£õ¸mPøÍ Áõ[SQßÓÚº? Áõ[S÷Áõº |hzøuø¯ wº©õÛUS® PõµoPÒ ¯õøÁ?
9. Write notes on :

(a)
Skimming the cream pricing, and

(b)
Penetration pricing.

SÔ¨¦ ÁøµP :

(A)
AvP Âø»U öPõÒøP

(B)
Fk¸ÁÀ Âø».
10. Argue for and against middlemen.

Cøh {ø»¯ºPÐUS BuµÁõPÄ®, GvµõPÄ® P¸zxU TÖP.
11. What are the various methods of sales force remuneration?

ÂØ£øÚ¯õÍºPÐUS ÁÇ[P¨£k® £À÷ÁÖ Fv¯ •øÓPÒ ¯õøÁ?
12. State any five benefits of advertising each to manufacturers, Dealers and the consumers.

EØ£zv¯õÍºPÒ, ÁºzuPºPÒ ©ØÖ® ~Pº÷ÁõºPÐUS ÂÍ®£µzvÚõÀ QøhUS® u»õ I¢x £¯ßPøÍU TÖP.
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