
Third Year B.Com. Examination, May/June 2010
(R.S.S.)

MARKETING  MANAGEMENT

Time : 3 Hours Max. Marks : 90

PART – A
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Answer any three questions. Each question carries 15 marks.
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1. Explain the various marketing concepts.
��������	���� �!��������"#$�����$����������

2. What is product life cycle ? Explain with a neat diagram.
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3. Define goods. Classify industrial and consumer goods.
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4. What is promotional mix ? Explain its components.
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5. What is sales management ? Discuss the organisational structure of sales department.
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PART – B
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Answer any three questions. Each question carries 10 marks.
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6. Explain the various advertising budgets.
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7. Write a note on market segmentation.
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8. What is Co-operative Marketing ? Explain how it is done in Rural Market.
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9. Write a note on new product development.
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10. Explain various sources of marketing finance.
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PART – C
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Answer any three questions. Each question carries 5 marks.
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11. Write a note of MRTP.
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12. What are the characteristics of Industrial Buying ?
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13. State the different types of training given to sales personnel.
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14. State the advantages of sales promotion.
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15. Write a note on product mix.

-��%��������
6�� .�7��<�@��#A�7	�B���
_______________


