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1. Answer all five sub-questions. Each sub-question carries two marks.

SECTION - A

(5X2=10)
a) What are general purpose computers?

b) Distinguish between audit and review.

c) Distinguish between code design and procedural design.

d) What are the advantages of using a laptop over a desktop computer?

e) Explain idea phase, design phase and choice phase.

SECTION – B

Answer any two questions. Each question carries 10 marks. (2X10=20)

2. With a neat diagram, explain the functioning of a digital computer.

3. Explain sequential file organisation. Compare with relative file organisation.

4. Distinguish between economic feasibility and technical feasibility with suitable

example.

5. Who is a system analyst? Explain his role in information system analysis.
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SECTION - C

Answer any three questions. Each question carries 15 marks. (3X15=45)

6. What are decision tables? With an example, elaborate on decision making process.

Bring out the importance of using decision tables as a vital tool in decision making.

7. Bring out the importance of input design, output design and database design in

Information System Analysis.

8. Explain the MIS pyramid in detail.

9. With a neat diagram, explain data life cycle.

10. Explain the latest gadgets/peripherals in computers and its applications.

11. Discuss in details system software, application software, embedded systems and nano

technology.
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1. Answer all sub-questions. Each sub-question carries two marks.

SECTION - A

(5X2=10)
a) Define contract of indemnity.

b) Name the different kinds of partners.

c) Who is a holder in due course?

d) Define the term ‘’goods’’.

e) Who is a consumer?

SECTION – B

Answer any two questions. Each question carries 10 marks. (2X10=20)

2. Define ‘Partnership’. Explain its essential features.

3. Explain the powers of directors.

4. Write a note on different consumer dispute redressal agencies.

5. Distinguish between a Bill of Exchange and Promissory Note.
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SECTION - C

Answer any three questions. Each question carries 15 marks. (3X15=45)

6. Define conditions. Explain the special features of implied conditions.

7. What is misrepresentation? Distinguish it from fraud. Explain them with illustrations.

8. How is WTO different from GATT? Explain the achievements of W.T.O.

9. Which are the presumption are made with reference to negotiable instruments?

10. Examine the different modes of dissolution of a partnership firm.

11. Define prospectus. Explain the contents of prospectus.
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1. Answer all sub-questions. Each sub-question carries two marks.

SECTION - A

(5X2=10)
a) What do you mean by customer orientation?

b) What are rational motives?

c) Define target market.

d) What do you mean by ‘sales territory?

e) Distinguish between consumer and buyer.

SECTION – B

Answer any two questions. Each question carries 10 marks. (2X10=20)

2. Explain how consumer marketing differs from industrial marketing.

3. What is market segmentation? Explain the types of market segmentation.

4. Briefly discuss the dimensions of marketing communication strategy.

5. What is rural marketing? What problems are faced by rural marketers?
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SECTION - C

Answer any three questions. Each question carries 15 marks. (3X15=45)

6. ‘’Marketing concept converts human beings into consumption machines while societal

concepts promotes humanism. ‘’Examine the statement.

7. A marketer comments. ‘’I would like to segment the Indian market for my company’s

new brand of readymade garments, but I do not how to do it.’’ What advice would you

give? Justify your stand.

8. Explain with examples the impact of psychological factors on consumer behaviour.

9. Discuss the major components of the packaging strategy of an FMGG firm.

10. What is product life cycle? What is the rationale behind it? What strategies are adopted at

the maturity and decline stages of a product?

11. Suggest the trade channels for a consumer product and an industrial product of your

choice. Is there a difference between them? Why?
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1. Answer all Sections. Marks are indicated against Each Section.

SECTION - A

(5X2=10)
a) What do you understand by human resource planning?

b) What is job analysis?

c) What do you mean by 360 degree appraisal?

d) Define career plateau.

e) What is education?

SECTION – B

Answer any two questions. Each question carries 10 marks. (2X10=20)

2. How will demographic changes and increasing cultural diversity affect the ways that

organizations manage their people?

3. What steps can a company take to integrate its compensation system with its general

business strategy?

4. Define job specification and job description. State their objectives and importance.

5. Would you be able to recognize a sound training programme if you saw one? What

features would you look for?
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SECTION - C

Answer any three questions. Each question carries 15 marks. (3X15=45)

6. Outline an evaluation procedure for a training programme designed to teach sales

principles and strategies.

7. Discuss the different controllable and uncontrollable costs associated with absenteeism

for an IT company. Why should efforts to reduce turnover focus only on controllable

costs?

8. Explain the nature and importance of human resource planning in an industrial

undertaking.

9. ‘’Organization cannot prosper without sound recruitment and selection policies’’.

Comment. State various sources of recruitment.

10. Explain the nature of Human Resource Development. Discuss the qualities of a HRD

manager should posses.

11. Discuss in detail various causes of industrial disputes. How are disputes settled?
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1. Answer all five sub-questions. Each sub-question carries two marks.

SECTION - A

(5X2=10)
a) Define communication.

f) What do you mean by informal communication?

g) List out various types of non-verbal communication.

h) What is research design?

i) What do you mean by scaling technique?

SECTION – B

Answer any two questions. Each question carries 10 marks. (2X10=20)

2. Discuss the fundamental principles of written communication in business.

3. Explain the role of technology in business communication.

4. Describe the criteria of good research in social sciences.

5. Distinguish clearly between probability and non-probability sampling.
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SECTION - C

Answer any three questions. Each question carries 15 marks. (3X15=45)

6. Explain the outlines of interpersonal communication and resolving conflicts in

communication.

7. Discuss the various types of research methods.

8. Explain the steps involved in hypothesis testing.

9. Discuss how the sample size is determined and its advantages.

10. Explain various types of scaling used in research design.

11. Explain the advantages and disadvantages of oral and written report.

------------------------------------------


