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APPAREL MARKETING AND MERCHANDISING MANAGEMENT
Time : 3 hours
Maximum marks : 75

PART A — (5 × 5 = 25 marks)

Answer any FIVE questions.

1. Define marketing.

2. What do you mean by market segmentation?

3. Explain the concept of specialty stores.

4. Explain the requirements of purchase order.

5. Explain the concept of merchandise planning.

6. Explain the various types of retailers.

7. Explain about strategic marketing process.

8. Explain the concept of product life cycle.

PART B — (5 × 10 = 50 marks)

Answer any FIVE questions.

Answer should not exceed 5 pages.

9. Explain in detail the competitive marketing strategy.

10. Explain different buying behaviour.

11. Explain about various promotional mix.

12. Explain various methods of market research.

13. Explain different types of approval process.

14. Explain the various features of amendment sheet.

15. Explain the factors of planning sales goals.

16. Explain the method of analyzing and developing a new six month plan in merchandising.
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