



B.B.A. DEGREE EXAMINATION – JUNE 2008.

Third Year

MARKETING RESEARCH

Time : 3 hours
Maximum  marks : 75

Answer for 5 marks questions should not 
exceed 2 pages.

Answer for 15 marks questions should not 
exceed 5 pages.

SECTION A — (3 ( 5 = 15 marks)

Answer any THREE questions.

All questions carry equal marks.

1. Differentiate between market research and marketing research.

\¢øu B´Ä ©ØÖ® \¢øu°køP B´ÂÀ EÒÍ ÷ÁÖ£õmøh GÊxP.

2. Briefly explain the different sources of secondary data.

Cµshõ® {ø» uPÁÀPÎß £À÷ÁÖ ‰»[PøÍ _¸UP©õP ÂÁ›.

3. How to create a research design?

Bµõ´a] ©õv› vmhzvøÚ GÆÁõÖ u¯õ›¨£x?

4. What are the elements of advertising research?

ÂÍ®£µ B´Âß Ai¨£øh TÖPÒ ¯õøÁ?

5. What are the uses of test marketing?

÷\õuøÚ \¢øu°ku¼ß £¯ßPÒ ¯õøÁ?

SECTION B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

All questions carry equal marks.

6. Explain the scope and importance of marketing  research.

\¢øu°køP B´Âß •UQ¯zxÁzøu²®, £µ¨ø£²® ÂÁ›.

7. What is meant by research design? Explain its types.

Bµõ´a] ©õv› vmh® GßÓõÀ GßÚ? Auß ÁøPPøÍ ÂÍUSP.

8. How to measure market potential for a product?

J¸ ö£õ¸Îß \õzv¯©õÚ ÂØ£øÚø¯ GÆÁõÖ PnUQkÁx?

9. What is meant by sampling? What are its merits and limitations?

©õv› GkzxUPõmk GßÓõÀ GßÚ? Auß |ßø©PÒ ©ØÖ® wø©PÒ ¯õøÁ?

10. Explain in detail about data processing and analysis.

uPÁÀPÒ £i•øÓ ö\´uÀ ©ØÖ® £Szuõ´Ä ö\´uÀ £ØÔ ÂÍUSP.

11. Explain the process of market research.

\¢øu°kuÀ B´Âß ö\¯À•øÓø¯ ÂÁ›.

12. Write short notes on :

(a)
Questionnaire.

(b)
Product research.

(c)
Sales analysis.

¤ßÁ¸ÁÚÁØøÓ _¸UP©õP ÂÍUSP.

(A)
ÂÚõU÷PõøÁ.

(B)
ö£õ¸Ò Bµõ´a]

(C)
ÂØ£øÚ £Szuõ´Ä.

–––––––––––––

	UG–256	BBA–35











PAGE  
3

UG–256

