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B.B.A. DEGREE EXAMINATION –
JUNE 2009.

Second Year

Computer Application/Marketing Management

MARKETING MANAGEMENT

Time : 3 hours Maximum  marks : 75

Answer for 5 marks questions should not exceed 
2 pages.

Answer for 15 marks questions should not exceed 
5 pages.

PART A — (3 × 5 = 15 marks)
Answer any THREE questions.

All questions carry equal marks.

1. Define Marketing Management.
\¢øu°køP ÷©»õsø© ÁøµÂ»UPn® u¸P.

2. What do you understand by market segmentation?
‘\¢øu £S¨¦’  £ØÔ }Âº AÔÁx ¯õx?
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3. What is product? What are its types?

ö£õ¸Ò GßÓõÀ GßÚ? Auß ÁøPPÒ ¯õøÁ?

4. What are the objectives of Pricing?

Âø» |ºn¯zvß SÔU÷PõÒPÒ ¯õøÁ?

5. What is advertising? State its importance.

ÂÍ®£µ®  GßÓõÀ  GßÚ?  Auß  ¬UQ¯zxÁzøuU 

SÔ¨¤kP.

PART B — (4 × 15 = 60 marks)

Answer any FOUR questions.

All questions carry equal marks.

6. Explain the basis of market segmentation.

‘\¢øu £S¨¦’ Ai¨£øhø¯ ÂÍUSP.

7. What are the factors affecting marketing function? 
Explain.

\¢øu°køP  £oPøÍ  £õvUS®  PõµoPÒ  ¯õøÁ? 

ÂÍUSP.

8. What are the pros and cons of packaging?

  Pmk©õÚzvß |øÓ ©ØÖ® SøÓPÒ ¯õøÁ?
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9. Explain  the  different  types  of  channels  of 
distribution.
ÁÇ[PÀ ÁÈ°ß £À÷ÁÖ ÁøPøÍ ÂÁ¶.

10. What is ‘product life cycle’? What are the stages in 
product life cycle?
‘ö£õ¸Ò B²Ò _ÇØ]’ GßÓõÀ GßÚ? Auß £À÷ÁÖ £i|
ø»PÒ ¯õøÁ?

11. ‘‘Advertising is wasteful’’. Do you agree? Explain.
‘‘ÂÍ®£µ®  Gß£x  AÁ]¯©ØÓx’’.  CzuøP¯  TØøÓ  } 
J¨¦U öPõÒQÓõ¯õ? ÂÁ¶.

12. What is an advertising copy? Describe its aims.
ÂÍ®£µ {PÀ GßÓõÀ GßÚ? Auß ÷{õUP[PøÍ ÂÁ¶.
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