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PART A — (3 x 5 = 15 marks)
Answer any THREE questions.

All questions carry equal marks.

1. Define Marketing Management.

sBens Ul (Hens CLoemaTenid eUenFelleV&SamTLD &(hHs.

2. What do you understand by market segmentation?

‘gheng LiGLL LD BelT idleug wimg?



WS 4

3. What is product? What are its types?

QUIT(HET GTETMTE GTETEN? DFET CUMNEHEHET UITENG?

4. What are the objectives of Pricing?

ellenev Blremrug e GM&CaTeTaeT Wrenel?

5. What is advertising? State its importance.
eHleTDLITID  eTETMmEL  GTEme?  AFEM  (PEHEWSGIUSMSE
GINEICES

PART B — (4 x 15 = 60 marks)

Answer any FOUR questions.

All questions carry equal marks.

6. Explain the basis of market segmentation.

‘Fhens LUGLIL SligliLeanLanil 6lens@s.

7. What are the factors affecting marketing function?

Explain.

shensli(hens Uelsamer UTHE@GD  srraflger  wraneu?

oNleTE 5.

8. What are the pros and cons of packaging?
s_(Horargdler Hlepm HMID GeDEET WITeneu?
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9. Explain the different types of channels of
distribution.

auLpmiga eullullen LiIevGoum euansaner aflauifl.

10. What is ‘product life cycle’? What are the stages in
product life cycle?

‘QummeT w6 HEHE’ eremmmed eremen? gem LioCeum Lilg bl
MVGEET WITEHG?

11. “Advertising is wasteful”. Do you agree? Explain.
“eflembLird  ereitLg SeuflwbHng”. @EFMEW Fmbhap B
eUYS Qarerdlpmwr? efleul.

12. What is an advertising copy? Describe its aims.

ellaTbUIT B&6D eTaTTed eTeten? SiGen Chréasnigamer allouil.

3 UG-769



