
  

 

 

B.B.A. DEGREE EXAMINATION —  

JUNE, 2010. 

Second Year 

Computer Applications/Marketing Management 

MARKETING MANAGEMENT 

Time : 3 hours Maximum marks : 75 

PART A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Explain briefly the evolution of Marketing concept. 

 \¢øu°¯À E¸ÁõUPzøu _¸UP©õP ÂÍUS. 

2. Explain ‘buyer behaviour’. 

 ~Pº÷Áõº ÷£õUS £ØÔ ÂÁ›. 

3. What are the qualities of successful salesmen? 

 öÁØÔ ÂØ£øÚ¯õÍº Sn|»ßPÒ ¯õøÁ? 

4. What are the objectives of advertising? 

 ÂÍ®£µzvß ÷|õUP[PÒ ¯õøÁ? 
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5. Explain the services rendered by retailers. 

 CøhzuµP›ß (]À»øµ Â¯õ£õ›PÎß) £oPøÍ 

ÂÁ›. 

PART B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the various steps in the marketing 

process. 

 \¢øu°¯¼ß £À÷ÁÖ £iPøÍ ÂÁ›. 

7. Discuss the different criteria for market 

segmentation. 

 \¢øu £S¨¤ß £À÷ÁÖ ußø©PøÍ ÂÁ›. 

8. Explain the various kinds of pricing. 

 Âø» {ºn¯zvß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

9. Describe the stages in product planning process. 

 ‘ö£õ¸Ò vmh®’ (product planning) £ØÔ¯ £À÷ÁÖ 

{ø»PøÍ ÂÍUSP. 

10. Discuss the functions of wholesalers. 

 ö©õzu Â¯õ£õ›PÎß £oPøÍ ÂÁ›. 
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11. Explain in detail the various methods of sales 

promotion. 

 ÂØ£øÚ A¤Â¸zv ö\´¯ øP¯õÍ¨£k® £À÷ÁÖ 
•øÓPøÍ ÂÁ›. 

12. What is meant by buying motives? Explain the 

factors which influence them. 

 Áõ[SuÀ ÷|õUP® GßÓõÀ GßÚ? Aøu £õvUS® 
PõµoPøÍ ÂÍUS. 
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