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PART A — (3 x 5 = 15 marks)

Answer any THREE questions.

1. Explain briefly the evolution of Marketing concept.
FHSUANLIED 2 (HUTEESMS F(HSSLLTE eN6TdE.
2. Explain ‘buyer behaviour’.

m& Geur Cunée@ updl eSleu.

3. What are the qualities of successful salesmen?

Qeudi eNDLIHETWITET (&ETHEOGTSHET UITEnE. ?

4.  What are the objectives of advertising?

cdlerbursSlen CrrésmiseT Wreaneu ?



10.

Explain the services rendered by retailers.

@aLssrsier (Heoewany elwrurfsafler) vewlsamer
efleurl.

PART B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Explain the various steps in the marketing
process.

spangullwedlenr LGoum LigsHemer cilaufl.

Discuss the different criteria for market
segmentation.

shang LEGUGer LeGeum serennsaer allall.
Explain the various kinds of pricing.

elleney Bl arwidlen LOCoum euamsHmaT 6l6Td:Es.

Describe the stages in product planning process.

‘Qumrer S’ (product planning) upduw LoCeumy

Blenasaner allemd @s.

Discuss the functions of wholesalers.

Qs eflwrurfsefier Lenflaamer afleour.
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11.

12.

Explain in detail the various methods of sales
promotion.

puemer delmss GQeiw evgwmeriL(Gin LoGCaum
pansamer afleurl.

What is meant by buying motives? Explain the
factors which influence them.

UMBIGESD CHTESD GTATDTD CTETET? AMS LITHEELD
smyenilgEener allerss.
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