



B.B.A. DEGREE EXAMINATION –
JUNE 2010.

Third Year

Marketing Management

ADVERTISING AND SALES PROMOTION

Time : 3 hours
Maximum  marks : 75

PART A — (3 ( 5 = 15 marks)

Answer any THREE questions.

1. What are the basic elements of advertising?

ÂÍ®£µzvß Ai¨£øh ÷Põm£õkPÒ GßÚ?
2. Explain the demerits of radio advertising.

ÁõöÚõ¼ ÂÍ®£µzvß wø©PÒ GßÚ?

3. What are the characteristics of indirect advertising?

©øÓ•P ÂÍ®£µzvß Sn|»ßPÒ ¯õøÁ?
4. Describe the significance of pre-testing of an advertisement.

ÂÍ®£µzøu öÁÎ°k® •ß £›÷\õvzu¼ß •UQ¯zxÁzøu ÂÁ›.
5. Write a note on window display.

\õÍµUPõm] ÂÍ®£µzøu¨ £ØÔ J¸ SÔ¨¦ ÁøµP.

PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

6. Discuss the main ethical issues involved in advertising. Give examples.

ÂÍ®£µ® öuõhº¦øh¯ •UQ¯ |ßöÚÔ \õº¢u ÂøÍ£¯ßPøÍ ÂÁõvUP. GkzxUPõmkPÒ u¸P.
7. Enumerate the various criteria used in selecting advertising media.

ÂÍ®£µ FhPzøu ÷uº¢öukUS® ÷£õx PÁÚzvÀ öPõÒÍ ÷Ási¯ PõµoPøÍ ÂÁ›UP.
8. Briefly discuss the AIDAS theory of selling.

G´hõì ÂØ£øÚ ÷Põm£õmøh P»¢xøµ¯õkP.

9. What are the principles of good advertising layout?

ÂÍ®£µ Aø©¨¦ vmhzvß CßÔ¯ø©¯õu ÷Põm£õkPÒ ¯õøÁ?

10. What is an illustration? Why it is used in advertisements?

ÂÍ®£µzvÀ ÂÍUP¨£h[PÒ Gß£x GßÚ? AøÁ GuØPõP ÂÍ®£µ[PÎÀ £¯ß£kQßÓÚ?
11. Elucidate the significance of coordinating advertising and sales promotion.

ÂÍ®£µ® ©ØÖ® Â¯õ£õµ ÷©®£õmk |hÁiUøPPøÍ J¸[Qønzu¼ß •UQ¯zxÁzøu ÂÁ›.
12. Enumerate the techniques of sales promotion in brief.

Â¯õ£õµ ÷©®£õmk öuõÈÀ ~m£[PøÍ öuÎÁõP ÂÁ›.
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