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PART A — (3 ( 5 = 15 marks)

Answer any THREE questions.

1. State the important features of modern marketing.

2. What do you mean by marketing mix?

3. What is product policy?  

4. Write the meaning of buyer behaviour.

5. Write the advantages of advertising.

PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

6. Explain the functions of marketing.

7. Write the merits of standardisation and grading.

8. Explain the different phases of product life cycle.

9. What is market segmentation? Write the bases of market segmentation.

10. What are the factors that influence the pricing decisions?

11. Explain the services provided by the wholesalers to the manufacturers and to the retailers.

12. What is sales promotion? Write merits of various sales promotional methods.
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