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Third Year
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MARKETING OF BANKING SERVICES
Time : 3 hours Maximum marks : 75
SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

1. Why marketing?
sHhansUl(Hse erem ?

2. State the special features of marketing of banking
services.
caumidl Coaneugser ghangull(Hensuilen HnliLs samsamers
IS

3. Explain the need for understanding buying
behaviour.

QUITTBI(&H G 6D Curs@ (WT1Yis) T EAOED R YTy
Coamausamar elems@s.



State the importance of market segmentation.

shanglIL@Lber (PpEHLSFHUSNS Fomis.

What are the need for marketing research?

shangull(Hans Y uieller Coameusar wmene. ?

SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Explain the special features of bank marketing.
cumidl shangulhensuder Splissmmsamen 6llerd@s.
Describe the banking regulation and its impact on
bank marketing.

aumdl  spagull(asudd  eumdl G wpangefler

Sn&aHIGmeT el

Discuss the different marketing strategies adopted
by modern commercial banks.

pelenr  cuanfles cumdlgdr seLlGgsEh  LdGaum
shansuihansuier o sdlamer elloundlss.

Discuss the micro and macro factors influencing

the marketing of banking services.

aumdl  GCrameusamer  ghaslilhasuie  HTESSMS
ghu@®sgn Cuilwe woHmb mevmatwud srreaflsamer
cleundlés.
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10.

11.

12.

Explain the factors influencing buying behaviour.
GUITTEI (& eD Cungdled STHEHSMNS JHUBSSHID
snyenilganer alleTs@s.

Explain the bases for market segmentation.

shangll LGUIADaTear gLl samer allerd@s.

Describe the marketing research procedure.

shansuihans uieler CFLIDAPBDSMET Fnmis.
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