
  

 

 

B.Com. DEGREE EXAMINATION —  

JUNE, 2010. 

Third Year 

Bank Management 

MARKETING OF BANKING SERVICES 

Time : 3 hours Maximum marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Why marketing? 

 \¢øu°kuÀ Hß? 

2. State the special features of marketing of banking 

services. 

 Á[Q ÷\øÁPÒ \¢øu°køP°ß ]Ó¨¦U TÖPøÍU 
TÖP. 

3. Explain the need for understanding buying 

behaviour. 

 Áõ[SuÀ ÷£õUS £ØÔ AÔ¢xöPõÒÁuß 
÷uøÁPøÍ ÂÍUSP. 
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4. State the importance of market segmentation. 

 \¢øu¨£S¨¤ß •UQ¯zxÁzøu TÖP. 

5. What are the need for marketing research? 

 \¢øu°køP B´Âß ÷uøÁPÒ ¯õøÁ? 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the special features of bank marketing. 

 Á[Q \¢øu°køP°ß ]Ó¨¦UTÖPøÍ ÂÍUSP. 

7. Describe the banking regulation and its impact on 

bank marketing. 

 Á[Q \¢øu°køP°À Á[Q JÊ[S•øÓPÎß 
uõUP[PøÍ ÂÁ›. 

8. Discuss the different marketing strategies adopted 

by modern commercial banks. 

 |ÃÚ ÁoP Á[QPÒ Pøh¨¤iUS® £À÷ÁÖ 
\¢øu°køP°ß EzvPøÍ ÂÁõvUP.  

9.  Discuss the micro and macro factors influencing 

the marketing of banking services. 

 Á[Q ÷\øÁPøÍ \¢øu°køP°À uõUPzøu 
HØ£kzx® ÷£›¯À ©ØÖ® ~so¯À PõµoPøÍ 
ÂÁõvUP. 
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10. Explain the factors influencing buying behaviour. 

 Áõ[SuÀ ÷£õUQÀ uõUPzøu HØ£kzx® 
PõµoPøÍ ÂÍUSP. 

11. Explain the bases for market segmentation. 

 \¢øu¨ £S¨¤ØPõÚ Ai¨£øhPøÍ ÂÍUSP. 

12. Describe the marketing research procedure. 

 \¢øu°køP B´Âß ö\¯À•øÓPøÍ TÖP. 

——————— 


