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Answer for 5 marks questions should not exceed
2 pages.

Answer for 15 marks questions should not exceed
5 pages.

SECTION A — (3 x 5 =15 marks)
Answer any THREE questions.
1. State the objectives of marketing.
shangull (hensulern CrraEsmiseT Wreanel?

2. What are the functions in transporting?

Curs@eursdler Lanflaer wreneu?



What are the sources of information for
consumers?

BISTCeUTMESETET CFISHSET LD Ol DLSTIBRISET ULITEneL ?
What are the objectives of pricing?

elleney BliremTwigSler CHTESBISET WTenel?

What are the benefits of advertising?

eNlaTb LTSS 6T BETEnLOSET WTenel?
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Explain the features of modern marketing.

peier gbangullHensuilen Aplitbghiser LHM eleu.
Explain the difference between product Mix and
Marketing Mix.

QUIBLsOMEUEGD  FHNss SOMEUSEEGWD 2 6Ter
Ceaumuimigenerr alleurfl.

What is the basis of Market segmentation? How
does it help in marketing?

&heng u@uﬁ]m g LILIenL GTGUTGHT? g

FHSUN (HenSs @) CTRIBIATD 2 &6 |Hlemmg) ?
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10.

11.

12.

Discuss the various pricing policies.

LGeum ellenes Csmetengsar LmP efleur.

What are the major channels of distribution?
WPESW GILPEISET ULHISET WITEnau?

What is personal selling? Explain the kinds of
salesmen.

Coriy elpunemenn erenmmed ereme? LioGoum 6N
eNpuresrenowm LHM eSleu.

What do you mean by advertising media? Explain
the merits and demerits of any two media.

GllaTbLI SFMFHEID GTMed Gremmen? GFHTHEID @) Fesr(H
eflarbLy grgangdlen peenio, Sevwsamar aflauifl.
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