
 

  

 

 

B.Com. DEGREE EXAMINATION –  

JUNE, 2010. 

(AY 2003–04 and CY–2004 batches only) 

Third Year 

Commerce 

MARKETING 

Time : 3 hours Maximum  marks : 75 

Answer for 5 marks questions should not exceed  

2 pages. 

Answer for 15 marks questions should not exceed  

5 pages. 

SECTION A — (3 × 5 = 15 marks) 

 Answer any THREE questions. 

1. State the objectives of marketing. 

 \¢øu°køP°ß ÷|õUP[PÒ ¯õøÁ? 

2. What are the functions in transporting?  

 ÷£õUSÁµzvß £oPÒ ¯õøÁ? 
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3. What are the sources of  information for 

consumers? 

 ~Pº÷Áõ¸UPõÚ ö\´vPÒ £ØÔ¯ Buõµ[PÒ ¯õøÁ? 

4. What are the objectives of pricing? 

 Âø» {ºn¯zvß ÷|õUP[PÒ ¯õøÁ? 

5. What are the benefits of advertising? 

 ÂÍ®£µzvß |ßø©PÒ ¯õøÁ? 

SECTION B — (4 × 15 = 60 marks) 

 Answer any FOUR questions. 

6. Explain the features of modern marketing. 

 |ÃÚ  \¢øu°køP°ß ]Ó¨£®\[PÒ £ØÔ ÂÁ›. 

7. Explain the difference between product Mix and 

Marketing Mix. 

 ö£õ¸mP»øÁUS® \¢øuU P»øÁUS® EÒÍ 

÷ÁÖ£õmiøÚ ÂÁ›. 

8. What is the basis of Market segmentation? How 

does it help in marketing? 

 \¢øu £S¨¤ß Ai¨£øh GßÚ? Ax 

\¢øu°køPUS G[VÚ® EuÄQßÓx? 
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9. Discuss the various pricing policies. 

 £À÷ÁÖ Âø»U öPõÒøPPÒ £ØÔ ÂÁ›. 

10. What are the major channels of distribution? 

 •UQ¯ ÁÇ[PÒ ÁÈPÒ ¯õøÁ? 

11. What is personal selling? Explain the kinds of  

salesmen. 

 ÷|µi ÂØ£õsø© GßÓõÀ GßÚ? £À÷ÁÖ ÁøP  
ÂØ£õsø©¯º  £ØÔ ÂÁ›. 

12. What do you mean by advertising media? Explain 

the merits and demerits of any two media. 

 ÂÍ®£µ \õuÚ® GßÓõÀ GßÚ? HuõQÝ® Cµsk 
ÂÍ®£µ  \õuÚzvß |ßø©, wø©PøÍ  ÂÁ›. 

—————— 


