


         

B.Com. DEGREE EXAMINATION – 
JANUARY 2009.

Second Year
Commerce
MARKETING

Time : 3 hours
Maximum marks : 75

Answer for 5 marks question should not exceed 
2 pages.

Answer for 15 marks questions should not exceed 
5 pages.

SECTION A — (3 ( 5 = 15 marks)

Answer any THREE questions.

1. State the risks involved in Marketing.

\¢øu°køP°À EÒÍ ChºPøÍU TÖP.
2. What are the functions of packaging?

Pmk©® ö\´u¼ß £oPÒ ¯õøÁ?
3. What are buying motives?

ö£õ¸mPøÍ Áõ[S® ÷|õUP[PÒ ¯õøÁ?
4. List out the objectives of pricing.

Âø»°køP°ß ÷|õUP[PÒ ¯õøÁ?
5. Account for the causes for the low profile of advertising agencies in India.

C¢v¯õÂÀ ÂÍ®£µ {ÖÁÚ[PÎß SøÓÁõÚ ¦PÊUPõÚ Põµn[PøÍ Bµõ´P.
SECTION B — (4 × 15 = 60 marks)

Answer any FOUR questions.

6. “The main thrust of modern marketing is customer orientation” – Comment.

“|ÃÚ \¢øu°køP°ß ¤µuõÚ •UQ¯zxÁ® ÁõiUøP¯õÍº ÷|õUSøh¯x” –P¸zxU TÖP.
7. Describe the various stages in product life cycle.

ö£õ¸Ò ÁõÌUøPa _ÇØ]°À EÒÍ £i {ø»PÒ ¯õøÁ?
8. Enumerate the factors influencing consumer behaviour.

~Pº÷Áõº |hzøuø¯ £õvUS® PõµoPÒ ¯õøÁ?
9. What are the various pricing policies and strategies?

£À÷ÁÖ Âø»U öPõÒøPPÒ ©ØÖ® EzvPøÍ ÂÁ›.
10. Describe the channels of distribution for industrial products.

öuõÈØ \õø»¨ ö£õ¸mPÐUPõÚ ÁÇ[PÀ ÁÈPøÍ ÂÁ›.
11. How will you plan and organise sales promotion campaigns?

ÂØ£øÚ ÷©®£õmk •Põ®PøÍ GÆÁõÖ vmhªmk |hzxÁõ´?
12. What are the three basic plans of remunerating sales force?

ÂØøÚ¯õÍºPÐUS ÁÇ[P¨£k® ‰ßÖ •UQ¯ Fv¯zvmh[PÒ ¯õøÁ?
————————
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