
 

  

 

 

B.Com. DEGREE EXAMINATION —  

JUNE, 2010. 

Second Year 

Commerce 

MARKETING 

Time : 3 hours Maximum marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. What are the elements of marketing mix? 

 \¢øu°køPU P»øÁ°ß •UQ¯U TÖPÒ ¯õøÁ? 

2. What challenges does a company face in 

developing a new products? 

 ¦v¯ ö£õ¸Ò E¸ÁõUPzvß÷£õx J¸ {Ö©® Gvº 
÷|õUS® \ÁõÀPÒ ¯õøÁ? 

3. What are the factors influencing buying motives? 

 Áõ[S® ÷|õUP[PøÍ {ºn°US® PõµoPÒ 
¯õøÁ? 
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4. What are the objectives of pricing? 

 Âø» {ºn¯® ö\´u¼ß ÷|õUP[PÒ ¯õøÁ? 

5. Examine the different methods of sales promotion. 

 ÂØ£øÚ¨ ö£¸UPzvß £À÷ÁÖ •øÓPøÍ¨ £ØÔ 

GÊxP. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the different functions of marketing. 

 \¢øu°h¼ß £À÷ÁÖ £oPøÍ ÂÍUSP. 

7. What is product life cycle? Discuss the different 

stages. 

 ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? AÁØÔß 

£À÷ÁÖ £i{ø»PøÍ¨ £ØÔ ÂÁõv. 

8. Discuss market segmentation. 

 \¢øu¨ £S¨¦ £ØÔ ÂÁõv. 

9. What are the factors that influence the selection of 

marketing channel? 

 ÁÇ[PÀ ÁÈø¯z ÷uº¢öukUS®÷£õx P¸zvÀ 

öPõÒÍ ÷Ási¯ PõµoPÒ ¯õøÁ? 
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10. Explain the different way of measuring 

effectiveness of advertising. 

 ÂÍ®£µzvß ÂøÍÄPøÍ ©v¨¥k ö\´²® £À÷ÁÖ 
ÁÈPøÍ¨ £ØÔ ÂÍUSP. 

11. Describe the basic pricing policies. 

 Âø» {ºn¯U öPõÒøPPÒ £ØÔ Â›ÁõP ÂÁõv. 

12. Explain the basic characteristics for a successful 

salesman. 

 öÁØÔPµ©õÚ ÂØ£øÚ¯õÍ¸USz ÷uøÁ¨£k® 
Ai¨£øh A®\[PÒ ¯õøÁ? 
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