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Second Year
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MARKETING

Time : 3 hours Maximum marks : 75
SECTION A — (3 x 5 = 15 marks)

Answer any THREE questions.

1.  What are the elements of marketing mix?
shansull (Heanss soeneuudler (P&SH LIS FamseT Wramel?

2. What challenges does a company face in
developing a new products?

Hdw Qummer o (heursssSlenGLng e Hmiobd erdlm
CrBI&H @D FeUTESET WTenel?
3. What are the factors influencing buying motives?

aummigld  Crréssmsamer  Hliamuis@d — sryeawtser
wneneu?



What are the objectives of pricing?
ellenav FlirawTwid GlFuigedlen CHT&smiseT wmanel?
Examine the different methods of sales promotion.
allpueen’s Qu@msssdler LOGaum (penma et LHM
T(PSIS.

SECTION B — (4 x 15 = 60 marks)

Answer any FOUR questions.

Explain the different functions of marketing.
shansulleller LiGeum Lanflsamer alems@s.

What is product life cycle? Discuss the different
stages.

QuUImET QUTPSME HPHE eTaTmTe eTanen? jeumdler

LCeum LigBlanevsaners LHM eSleumd).

Discuss market segmentation.
shengll U@L Ul eSleurd).
What are the factors that influence the selection of

marketing channel?

aupmsd  auflaws  CasmbsOa@nCurg  smsHea
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10.

11.

12.

Explain the different way of measuring
effectiveness of advertising.

aflemburgdler eflenereajseamer EHLISEH CQauiuyb LOCaum
auflganerls LmM cdleTsEs.

Describe the basic pricing policies.

ellenev BliTemTws Camerengser LM elfleurs adleums).
Explain the basic characteristics for a successful
salesman.
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