
  

 

 

B.Com. DEGREE EXAMINATION —  

JUNE, 2010. 

(AY 2003 – 04 and CY 2004 batches only) 

Third Year 

Commerce 

ADVERTISEMENT AND SALESMANSHIP 

Time : 3 hours Maximum marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

Answer should not exceed 2 pages. 

1. Define Advertising. What is its importance? 

 ÂÍ®£µ® Áøµ¯Ö. Auß •UQ¯zxÁ® GßÚ? 

2. What are the important features of an 

advertisement copy? 

 ÂÍ®£µ |P¼ß Snõv\¯[PÒ GøÁ? 
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3. Examine the factors that are to be considered in 

the selection of media for advertising. 

 ÂÍ®£µzvØS FhP® ÷uºÄ ö\´²® ÷£õx £Ÿ^¼UP 

÷Ási¯ PõµoPøÍ ÂÍUSP. 

4. What do you understand by ‘‘Personal selling’’? 

What are its objectives? 

 ‘‘uÛ|£º ÂØ£øÚ’’ Gß£øu¨ £ØÔ uõ[PÒ ¦›¢x 

öPõshx GßÚ? Auß SÔU÷PõÒPÒ ¯õøÁ? 

5. Write briefly about basic methods of compensating 

salesman. 

 ÂØ£øÚ¯õÍºPÎß EøÇ¨ø£ Dk ö\´²® 

Ai¨£øh •øÓPøÍ¨ £ØÔ _¸UP©õP TÓÄ®. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

Answer should not exceed 5 pages. 

6. Briefly explain the economic social and ethical 

aspects of advertising. 

 ÂÍ®£µzvß ö£õ¸Íõuõµ, \‰P ©ØÖ® JÊUP 

^º÷PkPøÍ¨ £ØÔ _¸UP©õP ÂÍUPÄ®. 
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7. What are the elements of a good advertisement 

copy? 

 |À» ÂÍ®£µ |P¼ß TÖPÒ ¯õøÁ? 

8. Discuss mental, social and moral qualities of a 

successful salesman. 

 öÁØÔö£ØÓ ÂØ£øÚ¯õÍ›ß ©Ûuõ¤©õÚ, \‰P 

©ØÖ® AÓzøu¨ £ØÔ¯ Sn[PøÍ ÂÁõvUPÄ®. 

9. Bring out the merits and demerits of different 

methods of Training given to salesman. 

 ÂØ£øÚ¯õÍºPÐUS uµ¨£k® £À÷ÁÖ £°Ø] 

•øÓPÎß |ßø©PÒ ©ØÖ® SøÓ£õkPÒ £ØÔ 

TÓÄ®. 

10. Good salesman are born or made? Give your 

comments. 

 |À» ÂØ£øÚ¯õÍºPÒ ¤ÓUQÓõºPÍõ? AÀ»x 

E¸ÁõUP¨£kQÓõºPÍõ? u[PÒ P¸zxPøÍ TÓÄ®.  

11. Write short notes on : 

 (a) Adverting and Salesmanship. 

 (b) Window Display. 

 (c) Sky Advertising. 
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 ]ÖSÔ¨¦ ÁøµP : 

 (A) ÂÍ®£µ® ©ØÖ® ÂØ£õßø©. 

 (B) £PmhõÚ ÂÍ®£µ®. 

 (C) BPõ¯ ÂÍ®£µ®. 

12. Can we dispense with advertising? 

 |®©õÀ ÂÍ®£µzøu uÂºUP •i²©õ? 

—————— 


