III Year B.Com. Examination, May/June 2009
(SIM)
MARKETING MANAGEMENT

Date : 1-6-2009
Time : 9.00 a.m. to 12.00 Noon Max. Marks : 80

PART- A
Won- 0

Answer any two questions. Each question carries 20 marks.
CIRFTITTR HTR TIRER 0B, T TINR 20 oz,

1. What is consumer goods ? Explain the characteristics and types of consumer

goods.
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2. Define consumer behaviour. Explain the factors influencing consumer behaviour.
MYTET BSF SO, TR TR BT F S0 2deed TYIOE WeTIT LWoBNTR) DBOR.

3. Explain the methods of sales personnel training and advantages of sales personnel
training.
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4. Discuss the various types of marketing concepts.
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PART - B
Won-W

Answer any two questions. Each question carries 10 marks.
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5. Define co-operative society. Explain its features.
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6. Define market segmentation. State the factors affecting the market segmentation.
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7. State the advantages and disadvantages of advertising.
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8. Explain various sources of marketing finance.
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PART- C
Wn -

Answer any four questions. Each question carries 5 marks.
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9. State any five objectives of marketing research.
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10. Write a note on MRTP Act.
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11. Briefly explain components of promotion mix.
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12. Explain the advantages of T.V. Advertising.
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13. State the types of industrial market.
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14. Write a note on rural marketing.
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